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pOC 1 - 33=] (Nanohealing) --Technology Review, April 2007
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N o ATE¥EE (Nanocharging Solar) —Technology Review, April 2007

http://www.technologyreview.com/Nanotech/18285/
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FHHET R (Augmented Reality) --Technology Review, April 2007

http://www.technologyreview.com/read_article.aspx?ch=specialsections&sc=emerging&id=18291
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REFIRLE, Y s 27 T’H 7 YA (Peering into Video's
Future ) -- Technology Review, April 2007

http://lwww.technologyreview.com/read_article.aspx?ch=specialsections&sc=emerg
ing&id=18284
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3 & 23 (Optical Antenna) --Technology Review, April 2007
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2007 MIT HomeCentric Conference
ML F R E S MITHS

http://ilp-www.mit.edu/display _event.a4d?key=P4b&eventld=3116

Emerging Technologies Conference (Hosted by Technology Review)
ML T E S MIT S

https://www.technologyreview.com/events/tretc/reglogin.aspx

MIT Materials Day
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2007 MIT R&D Conference
http://ilp-www.mit.edu/display event.a4d?key=P4b&eventld=3119
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Jul. 4~25, 2007

Jul. 12, 2007

Jul. 31~Aug. 2, 2007

Aug. 3, 2007

Sep. 3~16, 2007

Aug. 25, 2007

Oct. 6, 2007

Sep. 25, 2007

Sep. 25~27, 2007

Oct. 16, 2007

Nov. 14~15, 2007
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Program DATE
Management and Leadership
Strategic Marketing for the Technical Executive 7/18-7/19
Fundamentals of Finance for the Technical Executive 9/17-9/18
Understanding and Solving Complex Business Problems 9/19-9/20
Strategy and Innovation
Building, Leading, and Sustaining the Innovative Organization 7/9-7/10
Developing and Managing a Successful Technology and Product Strategy 7/11-7/12
Driving Strategic Innovation: Achieving Breakthrough Performance Throughout the 9/16.9/21
Value Chain
Technology, Operation, Value Chain Management.
Developing a Leading Edge Operations Strategy 7/10-7/11
Supply Chain Strategy and Management 7/12-7/13
IT for the Non-IT Executive 7/30-7/31
Managing Complex Product Development Projects 8/1-8/2




